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The BioTechniques Brand

BioTechniques’ combination of publishing platforms, editorial excellence, and global reach
creates a unique opportunity for advertisers to target life scientists where their products and
services are most needed and where purchase decisions are most often made: at the lab bench.

Overview

Focus: Peer-reviewed Life Science Methods

Target: Bench Scientists Editorial Excellence
Launched: 1983
Frequency: 9 lIssues Per Year 100% focus on life science methods
immediately utilizable in the majority of
80,067 * cEa@,% X&,%-~ ™+ -Use EA e
. The original peer-reviewed journal of
- 69,965 Print lif : hod
- 10,102 Digital 1€ SCIENCE MELNOCS
High quality content
Published monthly in print and digital
113,100 * Avg. Monthly Unique Web Visitors T

209,591 * Avg. Monthly Page Impressions

2.098 ** Impact Factor
Global Audience

Note: The largest BPA-audited circulation

* June 2018 BPA Statement e

** Thomson Reuters (2017) 100% requested _
Distributed to over 100 countries

For more information visit www.BioTechniques.com



Editorial Focus

EDITORIAL FOCUS

Bringing methods and techniques to the lab bench

Feature Articles Peer-reviewed Articles Sponsored Content
From the Editor: Our editors’ V™ ™UJIU™g-™§™e be-™ Aggplication Notes:
points-of-view on the latest articles are the heart of Advertorial features allowing
controversies and news inthe  BioTechniques and the reason companies to detail a new
Pea™Ag- o «EAAESA - aifi keientists turn to us when product or the innovative use
seeking methods papers or application of an existing
Tech News: Ed™Ub A™ ga@ihrdetiGal applications to product. Bonus publication on
techniques, and technology advance their research. BioTechniques.com

developments in a feature
article format. Authors', speak__ thadol elajeq] to broad News and Featured
6_|&© ]/Z_TM’.TMUID _|A ’\;IT? %1 Sgéél/zE\ETM IDO—|TM tﬁ\h ltllllgly Iéne\.lv.
from genomics and that . b I dand '%rod ts a'ﬁd feature existing
proteomics to microbiology al provide a balanced an ¢ products in the pages of
Ao A-eUE é-e-eb &®E . gggﬂ e weu:lilr(l)gszes BioTechniques.

emerging technology trends g

that are driving research of the relevant technical

Reviews: Surveys of

forward. approaches.

Reports: Research
Expert Opinion: ~ Short articles describing novel
artiples written py experts methodological advances
-A 2@™-U ™. 0, af subktabtive Valuehto life
insight into, or snapshot of, science researchers,
issues of topical importance to  including techniques,
the journal’s target audience. materials and protocols.

Benchmarks: Short
EAAGA-+,2-EAP E MU-An
concise new methods or brief
péZba,Aee-0™ AEe+- o, &-EAD
to existing methods that
e™MAEAPaeU,&e™ p-oA- « Az
improvements in results or

substantial time, labor or cost

savings.

Select Topics Covered by Percentage of Issues

For pricing, please contact JT Hroncich: jt@biotechniques.com




Audience Insight

AUDIENCE INSIGHT
AEE€Q: KED:$3+t00ySNE GEO GED:>pSp Ep€l p $

Executive Summary

Below are the arerage contacts per occurrence, including frequency per period reported

Non-Paid Paid Average
BIOTECHNIQUES MAGAZI&issues in the period) 80,067 - 80,067
a. Print 69,965 - 69,965
b. Digital 10,102 - 10,102
1. Requested 10,102 - 10,102
2. Non Requested - - -
BIOTECHNIQl_JE\‘B/EBSITE(Montthusers with 209,591 113,100 i 113,100
averagepage views)
BIOTECHNIQUES SOCIAL MEDIA
a. Twitter followers *10,100 - *10,100
b. Facebook likes *332,931 - *332,931
*Social Media claims arecumulative figures, notaverages.
Geographic Distribution *IN pp$NED: -:$DYy$SNE

Otnar
T3%

For more information visit www.BioTechniques.com




Demographics

AUDIENCE DEMOGRAPHICS
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Department Head 10,140 12.68% Biochemistry 11,560 14.45%
Profes sor/Instructor 9885 12.36% C_Ilnlcal_ Res?amh_ . S Sy
Bioengineering/Biophysics 6607 8.26%

Lab Director/Chief Scientist 9739 12.17% Analytical Chemistry 6431 8.04%
lee, ]*-™Az-bea 8038 10.05% Molecular Biology 6360 7.95%
President/CEO/VP/OwWner 6238 7.80% Microbiology 5928 7.41%
Technician/Research Assistant 6117 7.65% Cell Biology 4452 >-57%
Drug Discovery/Development 4209 5.26%

Principal Investigator 5051 6.31% Genomics/Genetics 3012 3.77%
Lecturer/Assistant/Associate Professor 4387 5.48% Cancer Research 2965 3.71%
Business Development Director/Manager 4358 5.45% Marketing/Sales/Purchasing/Admin 2738 3.42%
Neuroscience 2694 3.37%

MedicalBrotession/Bysician 250 Si0o% Bioinformatics/Computational Biology 2153 2.69%
Research Director/VP Research/CSO 2343 2.93% Molecular Diagnostic/Pathology 2147 2.68%

Product Manager 2014 2.52% Immunology 2111 2.64%
Postdoctoral Fellow 1951 2.44% DeveI(_meeT]t 2l SR Ll
Chemical Biology 1327 1.66%

Graduate Student 1943 2.43% Plant Biology 1256 1.57%
Consultant 1602 2.00% Corporate/Legal/Business 1082 1.35%
Process Engineer 1565 1.96% Preclinical 979 1.22%
PhD 109 0.14% Virology 813 1.02%
’ Proteomics 406 0.51%

Other 2080 2.60% Other 2170 2.71%

Technologies Used in Lab* Technologies Used in Lab* Count

PCR/RT-PCR 22,931 Microarrays-Nucleic Acid 6525
D .PE%,&-EA 2VeéeU- «,&2-EA 22,381 2-D Gel Electrophoresis 6524
Microscopy 18,995 Nucleic Acid Labeling and Detection 6311
YD .PE%,®e-EA 2 VeéU- », &-EA 18,971 RNAi 6239
Real-time/Quantitative PCR 15,638 Blood Analysis 6226
Cell/Tissue Culture 13,753 GFP Reporter Assays 6091
Nucleic Acid Electrophoresis 13,643 High-Throughput Screening 6045
Chromatography 13,281 BioMarker Research/Analysis 5951
Cloning 13,103 Robotics/Automation 5919
Antibody-Based Protein Detection (Western Blot) 12,317 Phosphorylation Analysis/Kinase Assays 4926
Gene Expression Analysis 11,755 Signal Transduction 4821
Bioinformatics Software 9961 Protein-Nucleic Acid Interaction Analysis 4694
Mass Spectrometry 9783 Microarrays-Protein/Small Molecule 4562
Immunoassays 9156 Capillary Electrophoresis 4456
Mutagenesis 9006 Epigenetics 4178
Animal Models 8966 CRISPR 4120
Image Capture & Analysis 8790 Stem Cell Research/Analysis 4102
Nucleic Acid Sequence Analysis 8497 Nucleic Acid Synthesis 3916
Y™MeEAZ-A Ae VUEe™-A OGxU™bpb-EA 2 VaU- 8486-EA Single Cell Analysis 3841
Flow Cytometry 8247 miRNA 3305
Protein-Protein Interaction Analysis 8185 Laser Capture Microdissection 3261
Gene Targeting 8078 High-content Screening 3205
Genotyping/SNP Analysis 7664 C-+UE &-e-ebR=,ZIEAI I+©-x 3114
Spectroscopy (FTIR/CD/FCS/UV-Vis) 7200 Crystallography/NMR 2972
Transfection/Gene Transduction/Viral Vectors 6759 DNA/RNA Sequencing 2780
Next Gen Sequencing 6677 shRNA 2650
Cell Signaling Assays 6603 Fluorescent Probes/Dyes 2544
Nucleic Acid Hybridization 6534 Combichen 2540

* June 2018 BPA Statement

For pricing, please contact JT Hroncich: jt@biotechniques.com



2019 EDITORIAL CALENDAR

January

The Green Lab

Research laboratories
have a huge impact on
the environment in terms
of resource requirements,
energy use and waste
production. With the public
eye increasingly turning
toward sustainability,

this feature looks at
EAcE-Aa ™ EUzb
laboratories more “green”.

Keywords: lab equipment;
instrumentation;
environment;
sustainability; waste;
recycling

|February

Sequencing

NGS has enabled the
faster, easier and more
™ oo™ A x pTMUéTM)
of whole genomes.

The advent of genome
databases is driving
research into the study of
A,AU - ™ U TMA& *
This feature will look into
ahéw RFSYs advancing
U™Mp™ Ue© ,»UEPD
.ﬂpTM’pTM TMl/z.pL

Keywords: sequencing;
NGS; next-generation
sequencing; genome
databases; whole-
genome sequencing

| March

Cell Culture

Organoids have provided

huge insight into

devAlgpmental biology

and disease modeling.

This feature delves into

the latest advances in the
™lheG ,Ae ™, A-A

st corfiéb L

Keywords: cell culture; cell
euitufd bhéMid aell culture
conditions; 3D cell culture;
stem cells; organoids

April & May

Structural Biology / Antibodies

Membrane proteins are coded for by approximately

30% of the human genome. They are also critical in

many cellular functions, especially cell communication.

+EO™O™UG beaeéell E£ @©™A -b +- 8}

OU-UEXOEZ-+ A,eéU™L JeU Uba £™,

the latest approaches for the structural study of
fnemb@neeproteins.

Antibodies are valuable tools in the life science
%, ZEU,2EU0Q OE6™8™UG ae©@™ 6,U-E
advantages and disadvantages, and some have proven
controversial. Our second feature examines recent
research harnessing antibodies in the biology lab, and
the techniques available to ensure data quality.

Keywords: structural biology; membrane proteins;
hydrophobicity; X-ray crystallography; cryo-electron
microscopy; antibodies; protein analysis; western
blotting; ELISA

CRISPR

Genome editing has
been a hot topic for a
while. Has it lived up to
hibe B/ Tais féatlre e ©
dp6Kd Brthindetese LEE®
developments in CRISPR-
based technologies and
discusses what's on the
horizon.
ép £EUAP ©,6™ -
Keywords: genome
editing; genome
engineering; CRISPR

READEX Ad Survey |

How to transition
from ‘early career’
to ‘established’

Funding is a huge barrier
for many early career
researchers looking to
make the next step in their
career, but it's not the only
challenge. This feature
sees researchers who have
recently made this step
discuss their top tips.

Feb 28

AACR, FASEB

Apr 22

ASMS, ASM

In focus — Sequencing

In this feature we will explore novel NGS methods,
techniques and technologies and their application
,cUEPP A8Yae-~x%™ eapeaxl-A™pP A
also cover the key challenges remaining with NGS, its
future and role in precision medicine.

READEX Ad Survey ‘

May 30

™iebL s

eap™ pT™

For more information visit www.BioTechniques.com



July & August

PCR / Augmented and Virtual Reality

New research advances are increasingly demanding
more of PCR. How is it adapting to these new demands,
and what do laboratory researchers need to consider
WEUMA éb-Aa VY EEU A™§ ,xxYh-e, @~
davestigates.

Augmented and virtual reality are proving to be the
next big thing in the digital age. This second feature
examines the latest technology applying these
BobicBpiS so the biology lab.

Keywords: PCR,; precision; accuracy; augmented
reality; virtual reality; animal models; drug discovery;
simulation; drug development

June 27

September

Cancer Research

This feature will explore
the latest technologies
and methods being used

and tumors.
Keywords: cancer;

oncology; pathology;
diagnostics; biomarkers

READEX Ad Survey

=8 stidly ariderdlidaelisE ™ |

October

Neuroscience

Alzheimer’s disease
continues to be a high
research priority owing
aéhe Bk of cure and

the aging population.

This feature explores the
techniques currently in
use for research, detection
and management.

Keywords: Alzheimer's
disease; biomarkers; CT;
MRI; PET

November & December

Mass Spectrometry / Stem Cells

Mass spectrometry has been used for decades, and
continues to be an integral part of analytical research.
This feature explores the latest applications that mass
spectrometry has been harnessed for.

The potential applications of stem cells seem to be
never-ending. Not only are they being utilized to
produce cellular models for drug discovery but also now
as vehicles for drug delivery. Our second feature will
explore the role stem cells are playing in drug discovery
and development and where this will be headed in the
future.

Keywords: mass spectrometry; bioanalysis;
chromatography; stem cells; drug development; drug
discovery; cell models; cell culture

READEX Ad Survey

ACS, NIH

CRISPR Spotlight (June - August)

CRISPR systems can edit DNA at precise locations

JAe ©,6™ ©én™ xEae™Az-,% A ™M™
lisgasedajncreasing crop yields. However, CRISPR is
not currently perfect and does not come without its
concerns. As part of this spotlight we will explore the
latest developments and challenges in using CRISPR,
what is on the horizon for CRISPR and alternative
applications in diagnostics and modeling.

NIH, ASHG, SfN

Reproducibility

The reproducibility crisis

discussion in various sci -

™ A 2 e
explores the latest tech -
nologies, methods and
projects looking to solve
this problem, that are of
relevance to the biological
laboratory.

™lsebL cC

ASHG, SfN, ASCB

Cancer Research Spotlight
(September - November)

The complete

sse@itidgin AWEA cOxeAe™Ubee, Ac-An E

types of cancer cells

arrl tAMbrseenthits a
p-oA- ¢« Aze «©,%%
top priority for those in
research and industry

new methods to manage
and prevent cancers.

As part of this spotlight,
we will explore the latest
technologies, techniques
and methods utilized to
study cancer cells and
tumors as well as ground-
breaking new diagnostics
and therapies.

ASCB

Virtual Symposium

A free 1-day online symposium delivering key up-
Edates™ @élsbraalized medicine.

™ A g™ ’A.

8OE ,U™ aUi-Ac &E A-

For pricing, please contact JT Hroncich: jt@biotechniques.com




Print Options

PRINT OPTIONS

Print Adverts

A display ad in BioTechniques reaches the largest BPA-audited circulation of life scientists in the
industry. Preferred placements are available wherever your products and services are mentioned.
EAse,sa UEEU b,b™Mp U™Mx gE U™Me™™ AEA2O%U AExe- ¢,&2-EAPL

Cover Tips
Let your ad make an impact by prominently displaying it on the front cover of  BioTechniques.

E Choose Your Style: wid w EU wil w Z+Ed™U s-xb[ EUY yYyRpw 0 w
E Choose Your Reach: %é%% -U+é%,&@-EAG DEUx© A™U-+, JALIG Y

EiﬂTechniqﬁ

Biolechniques

et s

Inserts and Outserts

BioTechniques can accommodate various sizes and formats. Limited to two per issue so your
message stands out. Target your reach to any of the selects on our circulation page, including:

E Full circulation E Jobtitles
E Geographic regions E Technologies used in the lab
E Job functions E VUEE™MpPP-EA % , %-,-EA

Application Forum

An advertorial feature, unlimited in length, for reporting the details of a new product or the
innovative use or application of an existing product. Available in print with bonus online
publishing.

For more information visit www.BioTechniques.com



Online Options

ONLINE OPTIONS

Banner ads Webinars
e B_ingchniques will work with yoy to Qevelop a prggram that
:highlights your products or services in an educational en-

Button (B) 120 x 90px . vironment allowing you to generate leads, improve brand
Top Leaderboard (TLB) 728 x 90px . awareness, expand sales to current customers, and qualify
Medium Rectangle 1 (MPU-1) 300 x 250px new prospects through demographic questions as part of
Large Rectangle (D-MPU)* 300 x 600px the registration process.
SkyScraper 1 (SKY-1) 120 x600p Tutorial:  30-minute presentation by one speaker that is
Bottom Leaderboard (BL.8) 728 % 90px available to view on-demand.
Mobile Leaderboard (MLB) 300 x 50px

* Large Rectable (D-MPU) not pictured here. For more information : Tradltlonal: 1'h0Ur S|mUI|Ve event Wlth mU|t|p|e Speakers'
< eEAe e OO s e |0 kv ZoEav -0 A= UPresrecorded presentations play out as a live event followed
: by a live Q&A. They are available to view on-demand after
the live event has concluded.

List Rental

; — Target potential buyers through 97,000 postal and 91,000
B mm — - TLB : emal! subscribers worlglwple. List select§ mchde job title,
- function, type of organization, geographic region, and
_MPU-1 | AEU™ 2©O,A i en ™MU™AR %,Z @™.0A-Ug™

Custom surveys

BioTechniques will survey our subscriber database with
I . UEéU E6A A,U°™g U™p™ Ue© Ué™Ppae-EAP
ke

rep for pricing.
—SKY-1

Videos

i Prominently display a company or product video on the
m : BioTechniques homepage. Videos are also featured on
- Multimedia and Video landing pages.

Custom eBooks

2_  ebmERA ™ EEOD U™ , cE11,ZEU,@A0™ ™o
- ¢ BioTechniques and the exclusive sponsor incorporating
z . technology news, peer-review papers, and various forms
! of sponsor-derived assets (application notes, case studies,
- infographics, videos, etc). They are distributed to a target
audience and can be gated for lead generation.

BLB [eeanams W—B

For pricing, please contact JT Hroncich: jt@biotechniques.com “



Newsletters and Alerts

NEWSLETTERS anD ALERTS

q *p: yy |lp GEQG @: lyp @” 1@ @U xxx "$ ep @06 +$y @ |0

Newsletters and Alerts
BioSolutions Ad Spots

e-Table of Contents Alerts: Includes online access
to all of the articles and features scheduled to appear Featured Listing  F2053

in the upcoming print edition of BioTechniques. (42,000 LS Word abstiact

subscribers — Second Thursday of each month) e of 200 x 550 px

H.inkable title text,
image and call to
action

Weekly Newsletters: A compilation of the week’s biggest

news stories and online-only digital content to keep Standard Listing P S ——
researchers informed about the latest developments, E175 word abstract

events, products and services of interest to life scientists. B0 Ao =7

(90,000 subscribers — Every Saturday) ELinkable ttle text,

image and call to
action

Daily Newsletters: A daily news digest containing
the latest news stories and journal articles published
in BioTechnigues and on BioTechniques.com. (32,000
subscribers — Daily Monday to Friday)

C™e©lIPx™e5 ¢« DM§GPp
CMe@AEREQUIPx™en o DM@ A ELsE (il Spots
newsletters that include the latest methodological
Ae @™e@QA-e, Y ﬂAEEUA,&‘!EA EE,UQ LSl Stardard Listing -

These also feature recent news, peer-reviewed articles, s
products, services, troubleshooting tips and more. (55,000 B;"”TS‘_”S“"’ _

. . aximize messaging
Subscribers — Every Wednesday and every Friday except impactin upto 5 ad

spots

the last Friday of the month)

BMix and match
between 4 ad space
orientations

H.inkable images, text

Custom Topic Technology Newsletters: Y=Y W =N =) and call o acion
newsletters feature the same article types and advertising E%‘f;?;,?df;?g‘}gﬁ
options included in our scheduled newsletters, but focused Vo oo o
on the topic of your choice. Ask your sales rep for details. ope

E Y™Ma-EA bx™

(55,000 subscribers — Every Monday) targeting options

available

BioSolutions Monthly Newsletter: This monthly

collection of posters, protocols, app notes, webinars, white
papers and videos includes promotional listings published

EA PxEAPEU 6™Zpb-a&™p A«REU BAOOZE
subscribers — Every third Thursday of each month)

n For more information visit www.BioTechniques.com
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2019 NEWSLETTER EDITORIAL CALENDAR

. Custom Tech Protein Analysis
. Cell Development Biology . Clinical Research
. PCR/Cloning . Cell Analysis/Culture

Immunology

Drug Development

Virtual Reality/Augmented Reality

. Webinar Bioengineering . Molecular Biology Cancer Research
. Genomics . Epigenetics Analytical Chemistry
. DNA Sequencing Bioinformatics Gene Editing
. Drug Discovery . Microscopy/Imaging Neurology

. Preclinical . Microbiology
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For pricing, please contact JT Hroncich: jt@biotechniques.com



Sponsorship Opportunities

SPONSORSHIP OPPORTUNITIES

Spotlight

BioTechniques Spotlights focus on a hot topic area over a 3-month period. All Spotlight content
is housed in a dedicated channel on BioTechniques.com and is guided by our advisory panel of
experts. Show your thought leadership alongside leading KOLs and gain high-quality leads with
the following:

Custom Survey - to identify common dilemmas faced by our audience

Q & A Panel Discussion -  bringing together leading experts to answer questions from our
audience, generating fully validated leads with full contact details of all opt-in registrants

Themed Newsletters - including your news, products and features alongside highly
valued editorial content

Exclusive Commentaries & Interviews from Experts - 2AeU™ p-Ao &@@™-U xUE ¢
as showcasing your products and solutions in an interesting format

Additional Options Include:

E VUEe.éezxe VUE 1% ™ Commentary

E Product Video E Presentation
E White Paper E Interview of your choice
E Case Studies E Article from the BioTechniques Journal

For more information visit www.BioTechniques.com



Sponsorship Opportunities

Virtual Symposium

This November, BioTechniques is hosting a free 1-day online educational symposium, aimed at

delivering key updates on new techniques in personalized medicine for the life science research
cEAAGA-axiL cO-P ™Mf™MAxe §-%% xUEG-+™ A E6™UG-™O EE£ &@O™ Y
explore how they are being harnessed to translate research from the bench to the bedside.

The event will focus around the following tracks:

New Technology Translational Studies Cell Biology

£ UEé U™ BEE°-An £EU A ™MeEAEA-+,% 6,0 ®@E ™ ™Mem-5™%{ xUE
community the sponsorship opportunities with the  BioTechniques Virtual Symposium are just )
6O, UEE@ A™M™. cO™Mp™ ExxEUxéA-e-™p U™ EA , Ubal+EA™G

Expert Interview

BioTechniques E ™MUP , £6% % *EAxU™MO™AP-8™ Ae ™(-71%™ oEAge™A;
to help you achieve your business goals in a professional and meaningful way, aiming to educate
and inform the wider biotechnological community.

E ]JOEGe,P™ (EEU bx™e- Yhobaby bPo-%lkb ,As 20OEEnO&I%L™ e ™MJpP(
E VExé%,U Ae cEAe-bP™ § i 2E bPae,As Eée -A &280O™ Z-Eae™.OAEY

E 6,7%, 2% ™ P a&a™(lxeG ,6«-E EU 6-+™E

Biolechniques

The International Journal of Life Science Methods

EXPERT INTERVIEW

CRISPR/Cas9 Eliminates
Chromosomes

For pricing, please contact JT Hroncich: jt@biotechniques.com
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Full Page y8 xo
Trim Area: 8.25” 10.81" Trim Area: 412" 5.40”
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File Preparation Guidelines Color
E CMYK only
File Format E No Spot/PMS (Pantone) colors
E PDFE E DE Y& G E%EU C,Ala™mA™MAz=G . xUE %™bG E

E Standard high resolution of at least 300 dpi
E Fonts embedded
E Images embedded — resolution at least 300 dpi and in CMYK
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For pricing, please contact JT Hroncich: jt@biotechniques.com
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NEWSLETTER

General Guidelines:
E All newsletters are single-sponsorship
E Materials due 1 week prior to launch
E Animated Gifs are not supported by Outlook 2007, 2010 or Windows Mobile 7

E Animated ads can be accepted but advertisers should be aware of the limitations of
showing animated ads in the Outlook email program

E Text portion of ads can include basic formatting and unlimited links

qep:yyl O0'p$ E QGEO h 6$x00y$SNEDP

E Newsletters appear in a single-column design that alternates advertising content with
editorial content

E CEbeae ,» PxEaeb AEO E MU , sEAZ-A,2-EA EE£ -A,a™p Ae @™
by those not downloading images or viewing text-only newsletter versions

E Newsletters feature a 640x80 px top leaderboard image-only ad and also contain a spe-
en o ABAZ™U EE£ ,ee--EA,% ,» bxEseb Z,Pp™e EA 20™ s&ix™ E;

E Advertisers can choose any combination of the ad options below to equal the number of
ad placements for the sponsored newsletter

E Label ad materials in the order you would like them to appear in the newsletter starting
with the top leaderboard image ad of 640x80 px as #1

E Remember to include the links you would like your images or text to link to

Newsletter Schedule
Daily Newsletters:  Published Weekdays (\Vionday through Friday)
Tech Newsletters:  Published Wednesdays and Fridays (Except the last Friday of each month)
Weekly Newsletters:  Published every Saturday
E-Table of Contents Alerts: Published the second Thursday of every month

Custom Topic Tech Newsletters: Published on Mondays as sponsored

For more information visit www.BioTechniques.com
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Newsletter Ad Options

Included in the Top Leaderboard Section of All Newsletters:
E640 x 80 Image-only Ad

Then, choose any combination from options #1 through #4 below

Daily: 2 additional spots
eToc: 3 additional spots
Weekly: 3 additional spots
Tech: 4 additional spots

Option #1

Option #2

renew or subscribe today!

Option #3

renew or subscribe today!

Option #4

renew or subscribe today!

For pricing, please contact JT Hroncich: jt@biotechniques.com
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SPECIFICATIONS - APPLICATION FORUM

Development and Optimization of a High Titer Recombinant

Lentivirus System
LLC (Madison, Wisconsin USA)

mmmmmmmmmmmmm

o anycols

Cell Con uency

expression evesand ubsecuen ers.

Content Guidelines

Word count

First page of App Note:
ETotal word count: 630

%l x a™p ,E%TMU

ETotal word count: 840

Transfection Reagent Selection

el -Len

Plasmid DNA

veciors.Furbermore.

Conclusions

ylx,nTM , X X AEas ™ TM(‘J’AXJ/ZTM

In-copy images

In general, in-copy images will
replace about 90 words. The total
word count will be reduced ac -

Ucerdingly, depenging on the num -

ber of images you include.

Additional content

Web Link

EPlease provide web page to link
your app note and logo to

Logo

EPlease provide company logo for
branding of app note

* If no web link is provided, your content and logo will automatically be linked to your homepage

©0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

File preparation

E %% a&@™(e %™p Aébse Z™ C] sEUs cEcA™Azx@p ZL+E-[L
E Images must be provided separately, with a resolution of at least 300 dpi.
E Acceptable formats for images are EPS, TIFF and PDF.

For more information visit www.BioTechniques.com



SPECIFICATIONS - BIOSOLUTIONS NEWSLETTER

BioSolutions Newsletter sponsorships also include publication of the featured item on
BioTechniques.com (or your own website).

Please include the following in your content submission:

1. Top-level topic category  (ex. Cell Top level topic - o
Analysis, Microscopy, Genetics/Genetics Company name category ftieie e Article image
Tools, etc.) | | |

) l |

2. Article Title

3. Company name (as you would like it to
appear)

L Article image

EFeatured listing: 200x300px (Maximum)
EStandard listing: 200x200px (Maximum) *

L Article copy

EFeatured listing: 175 words
EStandard listing: 75 words

6. ,%Y% eeE ex&-EA c™le

7. ™p-aU™e AP '
ETitle I
EArticle image Article copy Call to action

E ,%% ek ,oa&-EA

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Deadlines

Distribution:  Third Wednesday of the month
Reservations: Last Wednesday of previous month
Materials Due: First Wednesday of the month

Note:  If materials are on your own website or are already published on BioTechniques.
com, you may submit your abstract by the second Wednesday of the month, 1-week
prior to distribution.

For pricing, please contact JT Hroncich: jt@biotechniques.com
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SPECIFICATIONS - BANNER ADVERTS

General Guidelines

E All creatives must click through to another page and open in a new window

All creatives must have a border

No expandable banners

No MOiee ™ MAP-6™ Z%-A°-Ao EU ,PO-An ™ML MA™MAmDp
No ad can spawn or pop from another ad unit

No geotargeting or frequency capping through creatives

No ,6eEA, e~ *E6A%E,»P EU ™M(Q™segge,Z%™ %™pP
BioTechniques cannot guarantee we can provide click reports for Javascript ads f

M T T T T T m

Online Banner Ad Sizes

Button (B) 120 x 90px
Top Leaderboard (TLB) 728 x 90px
Medium Rectangle 1 (MPU-1) 300 x 250px
Large Rectangle (D-MPU) 300 x 600px
SkyScraper 1 (SKY-1) 120 x 600px
Bottom Leaderboard (BLB) 728 x 90px
Mobile Leaderboard (MLB) 300 x 50px

Acceptable Formats/Sizes

E Le-£ EU L-xsF A0 %™ b~ ™MFE |
E Initial Flash File Size: 40 KB
E =EEx-Ag =-A-&2@RC,0-AéA cEe,% A-A,2e-EA =™MAozOF y BEE

For more information visit www.BioTechniques.com
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SPECIFICATIONS - THIRD PARTY EMAILS

Required Materials:

E
E
E
E

+cC= 1L, ™
Plain text version (suggested but not required)
Subject line
List Selects

HTML Guidelines:

E
E
E
E

T

m

m T m T T m

EAxU™Mpp -A,o™p xE b PA,%% , Pba ™ pb xEbb-Z%h™
C,mA %™ A@gbese 7Z™ hota@df Wdaid Dec 6r@ord created HTML
Yl =A, g™ 1L ™Mp pOE@Yke Z™ A Lo-£ EU L-xo £EUA, &

%Y ~A,o™ 1%™Mp pOE&Y%e 2™ PeEU™e EA | x8Z%-e%i ,e+™pp
~£ A™Mem™pp UUG P™As O™ Lo-£ EU L-xo % ™p ®E &b ,%EA®

Do not use JavaScript for essential elements, some browsers do not support it and
others view it as SPAM

EAx%iU 6-@© s™Z b, £™ «EBEUP Zpy [ £EU &e™0&e G Z,+°cUE&/
(i.e. logos)

SO™A Px™eofi-An | Z «°aUE&As x, o™ ¢EBEU Z & J=JY[G bx™
the body element

Use relative (font size="-2") rather than absolute (font size="2") font sizes
Donotuse *ébaEA Z,+°cUEéAep Z :&YJgD @&,0 6-@O©-A ZE«i ™Y
Do not use page anchors (A NAME="xyz")

ghb™ 7ZPE%éae™ ZOaa®@xFRROOOLIEGUEAXx AULEARXx,a™[ U, &
Avoid using the <BASE> tag (e.g. <BASE HREF="xyz">)

Donotuse Jel’% ™ JO™™Mgpb EU ,pe,e-Ac Jeel®%™ PO™™Meb -~£ xEL
AEbae Efae™A ]] MA -%b ¢E AEae U™MA«™U «EUU™Mem%i -A Jéa

s to view the
HTML online

Please note these are only guidelines. If you need help, please contact us and we
oA ®@™pbaxe UEEU %™ Ae xUEG-e™ pb-ba,Ae™L

For pricing, please contact JT Hroncich: jt@biotechniques.com
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SPECIFICATIONS - OTHER DIGITAL PRODUCTS

Application Forum and White Papers

E
E
E
E
E

E%EU AE.™F Y&
Resolution: 300 DPI or higher
Format: PDF, TIFF or EPS
Fonts must be embedded or converted to outlines
Size: 8.5" x 11"

Also required:
E EAx, A0 AJA™ ZEA+™U §©-+© ~a&™A POEE&Y%e Z™ x&7Z%-PO™s
E 175-word abstract for website entry submitted in MS Word or other text program

E 75-word condensed abstract for newsletter entry submitted in MS Word or other text
program

Webinars

E
E

+-0@IU™MPEY%ER-EA ¢%-™Age WBESE Zyiul ex-[ k L™xp 1™ xU

Your sales rep and a BioTechniques editor will work with you to determine other
requirements as we develop the content and promotional portions of the webinar

Third Party Surveys

m mmmTimimimimm

N
(@]

List selects

Your sales rep will provide you with demographic and list targeting options

General guidelines for submitting survey questions

Materials due 10-days prior to launch date

Up to 10 questions

Indicate if more than one answer choice is allowed

Distribution date

Seed addresses

Name, email address and phone number of contact authorized to approve distribution

For more information visit www.BioTechniques.com
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SPECIFICATIONS - OTHER DIGITAL PRODUCTS

Video of the Month

E A ,eeam-EA ®E 28O™ ,8¢-ERG-*™E %™G x%B™ pb™ xUEGF-e™ ¢
homepage description, a 75-word newsletter description, and the company name under
which the video should be published.

Audio Formats Extensions Details
MP3 .mp3 MPEG-1 or MPEG-2 format required
Video Formats Extension Details
MPG .mpg MPEG-1 or MPEG-2 format required
.mp4 Acceptable video format
Apple QuickTime .mov Acceptable video format
C-*UEPEL£a@ @&+-ERr-+™E Ae™U%, X Acceptable video format

For Video Files

£ PéZA-®me-An 6-+™MEG ®@0™ £E%Y%EO-An bx™eo o« e-EAbP U™
E Frame rate: 24 frames per second minimum
E Dc] ZFy[bP=™ Ae EUA™ U,&e™G ¢e™|-2Ageg™Ulz,e™.
E r-e™E Ee™eF CV &Ip EU CV &I ZCV &I xUM™Mgm™MgU™e]
E Video Bit rate: at least 5mbps
E Resolution: 1280%x720 recommended
E Time: no more than 5 minutes

If the software used for the creation of your video cannot deliver one of the above formats,
then please save them in one of the accepted formats. Any alternative format supplied may
be subject to conversion (if technically possible) prior to online publication.

For pricing, please contact JT Hroncich: jt@biotechniques.com




CONTACT US

BioTechniques

Unitec House

2 Albert Place

London, N3 1QB

United Kingdom

§& www.BioTechniques.com
@ +44(0)20 8371 6090

< info@BioTechniques.com

SALES & ADVERTISING

JT Hroncich
Advertising Sales Manager - BioTechniques

>4 jt@biotechniques.com

@ +1 404 347 4170

SOCIAL MEDIA
Kl @biotechniques
3 @MyBioTechniques
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